
Preferred media for receiving marketing & promotional information

Research by Hongkong Post (Hong Kong Market):

(Source: HongKong Post Comparative Media Study Oct 05)

To know more about Multi-Channel Direct Marketing Solutions, 

contact your marketing partner 

Tel: (852) 2880 5918
Email: dma@dm-asia.com

Web: www.dm-asia.com

Direct Marketing of Asia Ltd
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General advertising or

promotional information

News and updates about

an organization

Club or membership

newsletters

Invitations to special

events or sales

New product

announcements

Television Radio Newspaper/ Magazine Outdoor/ billboards
Telephone Addressed mail Unaddressed mail Email
Internet/ Websites SMS Pick up in person None

Where the recipient has a customer or member relationship with the sending 

organisation, Direct Marketing is preferred over other channels especially 

for event invitations and to receive member newsletters and news updates.
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